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Glossary of Terms
*# Discharges Number of Discharges is the number of consumers discharged from the program for that month.

Average Days to 
Initial Service

Average Days to Initial Service is the average days to the first visit for a consumer with a mental health 
provider.  The average, or "mean", days to initial service is the average of the number of days from the referral 
date to the initial service date.

*Average Days to 
MD Service

Average Days to first visit of a consumer with a psychiatrist.  The average days to MD Service is the average of 
the number of days from the referral date to the initial service date.

*Average MORS 
for D/C 

Consumers
The average MORS Scores of consumers who have been discharged from services during that LOS period.

*Average MORS 
Score for Active 

Consumers

The average MORS Scores of consumer's actively participating in services for that Length of Stay (LOS) 
period.

Blank Charts When a chart is blank, i.e., there are no bar or line graphs, this means that there were no data available, e.g., 
there were no referrals.

Consumer No 
Show This is the number of consumers that did not show up for an appointment for the month and year of data.

*Consumer 
Outcomes

This provides a monthly status of the consumer's progress, as measured in changes to the average MORS 
Score when compared to the previous month, during a 24 month period.

*Decrease MORS Number and proportion of consumers whose MORS score decreased from the previous month.

*Increase MORS Number and proportion of consumers whose MORS score increased from the previous month.

*LOS LOS refers to the Length of Stay of a consumer in a particular program.  Length of Stay is measured in  0-3 
months, 4-6 months, 7-9 months, 10-12 months, and yearly LOS of 1 year to 20 years.

Month/Year Month and Year the data was taken from.

Monthly 
Admission Activity Number of consumers admitted monthly.

Monthly Clinic 
Program Billable 
(UOS in Minutes)

The number of minutes the consumer was served, in a calendar month, which can be billed by the service.

*Number of Active 
Consumers Number refers to the number of consumers who were active for that LOS period.

*Number of 
Discharged (D/C) 

Consumers

Number of Discharged Consumers refers to the number of consumers who were discharged for that Length of 
Stay (LOS) period.

*Percent MORS at 
Discharge

The number of consumers, at discharge, with a proportion of their MORS scores at Discovery and Engagement 
(MORS Scores 2 and 4), at Building and Mastery (MORS Scores 3 and 5), and at Active Recovery (MORS 
Scores 6, 7 and 8).

*Percent of 
Consumers with 

MORS
Proportiion of Consumers with MORS Scores.

Percent of new 
consumers with 

4+ visits within 30 
days

Proportion of New consumers with 4+ visits within 30 days. New consumer is a consumer that has an 
admission date for that month. 4+ visits is a consumer that has had a minimum of 4 visits within the 30 days 
calculated.   Percent, or per 100(#/100), is the proportion of new consumers that have had 4+ Visits within the 
past 30 days calculated.  4+ visits refer to the number of Newly Admitted Consumers (from admit date) with 4+ 
Visits within 30 consecutive calendar days.

Program Billable 
Services The number of minutes the consumer was served, which can be billed by the service.

*Same MORS Number and proportion of consumers whose MORS score remained the same as the previous month.

*Target Population Number of Consumers with and without MORS Scores.

Total Consumers 
Served by Month Number of consumers served/served in a particular calendar month.

UOS Units of Service, expressed/calculated in number of minutes the consumer was served.
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